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Abduction, kidnap and hostage situations
In cases where there are allegations of kidnap, abduction
or a hostage situation the Senior Investigating Officer (SIO)
will determine when/if a news officer needs to be contacted.
Communications officers can then co-ordinate the media
response if necessary.
Where it is suspected that a child has been abducted by
a family member and that child is under the protection
of the courts (ward of the court) then all press releases
MUST be approved by the judge presiding over the case.
Anti-social behaviour
The Injunction to Prevent Nuisance or Annoyance (IPNA)
publicity is usually led by the relevant local authority and the
publicity of Criminal Behaviour Orders (CBO) associated
with them is led by the constabularies.
Always ensure that the appropriate newsroom is made
aware of any police-led CBO applications.
Automatic anonymity does not apply to a breach of a
CBO that is dealt with in the youth court. However, courts
can decide to impose anonymity.
Other CBO recipients have no automatic right to anonymity
either. Any decision to publicise must consider the public
interest as well as the individual’s right to privacy, the ability
to rehabilitate, and potential prejudice. This includes the
decision on whether to release a photograph.
A photograph should not be given if criminal proceedings
are pending or there are reporting restrictions.

Appeals
Appeals can be a very effective way of sharing information
about crimes or incidents to seek witnesses and develop
new lines of enquiry. The newsrooms can organise the
release of information about crimes, witness appeals and
road traffic collisions to the media and other audiences.
Appeals will be sent to local news media and published on
the force website and relevant social media accounts.
There is a reputational risk with not issuing an appeal
where there may be a risk to public safety and therefore
early consideration should be given to issuing an appeal,
even if facts are limited.
Always ensure that the newsroom is made aware as
soon as possible of any updates or positive results.
Arrests
Where a public appeal has been made, it is vital that
police confirm when arrests have taken place.
Legal proceedings become active in a criminal case
when an arrest is made, warrant is issued for arrest,
summons is issued or an inquest is opened.
If the arrest follows a proactive appeal it is important to
provide an update to news media as well as updating any
content on the force website/social media channels.
It also increases public confidence to inform them that an
arrest has taken place in connection with a case.
On arrest, the force does not confirm identity - just the
age, the area where the suspect lives and what they have
been arrested on suspicion of.

Names, ages and addresses (without the house/flat number)
are confirmed on charge.
Once someone is charged, no details must be disclosed
that may prejudice the case. This policy applies to everyone,
including people in high-profile jobs, celebrities, persistent
offenders, and police officers and staff.
The media are aware that once charges have been
brought there are legal restrictions on reporting under the
Contempt of Court Act 1981 and the Magistrates’ Courts
Act 1980 (see cautions/charges).
When people have been arrested say so. The phrase
‘helping police with their enquiries’ is misleading and
should never be used.
Assaults
The OIC should use their judgement about the release of
details. It is advisable to obtain the explicit consent of the
victim of the crime prior to details being given out. This is
particularly important when the case will attract significant
media interest.
The details of the victim’s response to the question about
publicity should be recorded in the Athena investigation
summary.
There may be occasions when the need to apprehend
the offender overrides the victim’s wishes and an appeal
is made despite the victim’s wishes but this must have
the approval of a DCI. However, the victim should be kept

fully informed about the decision and the reason it has
been taken.
Asylum Seekers
Incidents involving asylum seekers must be treated in line
with the principles in the media policy. Any decision about
releasing information that a person is an asylum seeker
must be very carefully considered by the newsroom in
discussion with the Home Office press office.
Information should only be offered to the media where
it is strictly relevant to the crime or case. However, it is
important to liaise with other relevant agencies.
Asylum seekers should not be referred to as illegal
immigrants. Asylum seekers who have failed in their
application should be referred to as failed asylum seekers.
Automatic Number Plate Recognition (ANPR)
ANPR operations can generate significant positive publicity
for the forces. However, information such as the specific
locations of fixed ANPR sites, or some of the operational
tactics and analytical capabilities of ANPR, should not be
disclosed. There is a nationally agreed position on what
information can and cannot be released. For further
information contact the newsrooms.
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Bail
Where a public appeal involving arrests has been made,
it is vital that police provide an update to news media as
to whether the person(s) have been bailed.
Under the Police and Criminal Evidence Act 1984
(PACE), bail can be imposed where there is as yet
insufficient evidence to charge and the suspect is
released pending further investigation.
Legal proceedings are still active in a criminal case when
someone is bailed as per the strict liability rule under the
Contempt of Court Act 1981.
Similarly to an arrest, the force does not confirm identity
of those that are bailed – just the age, the area where the
suspect lives, what they were arrested on suspicion of
and what date they have been bailed until.
When people have been bailed as part of an investigation,
say so. These updates must be issued by the newsrooms
before the force’s website and social media channels are
updated.
Blackmail
Never release the victim’s identity as it may jeopardise
the investigation and discourage victims contacting the
police in the future. The newsrooms should be involved at
the earliest stage to develop a media strategy.
Bogus official crimes
Publicity is important to raise awareness of reports of
“bogus official” crimes such as distraction burglaries.

Information on how to prevent them can then be given
through news media, the force website and social media
channels.
There must be a specific reason why a particular modus
operandi is not included in press releases. The newsrooms
will log these reasons and review any decisions made.
Do not assume that the victim of a bogus official will not
want to speak to the media – the victim should be asked
and the decision logged by the newsrooms.
Bomb hoaxes and alerts
Information on hoax calls and alerts will not be proactively
given to the media. When the media requests details of a
bomb scare refer them to the newsrooms who will, if true,
provide basic details and request that if the media report it
they do so responsibly to avoid ‘copycat’ activities.
There is a general agreement between the police and the
media that the media will not report hoaxes unless they
cause widespread disruption and any information on road
closures or facilities closed as a result of the hoax will be
issued pro-actively.
Cases where people are arrested or charged in relation
to making hoax calls will be given as much publicity as
possible by Corporate Communications in an attempt to
deter others.
Bravery
Acts of bravery by police officers and police staff on or
off duty make good news stories and should be offered

to the media. Consideration will be given by Corporate
Communications to sub-judice issues and the possible
effects of publicity on the officer/member of staff or other
victims and witnesses.
If they give permission, members of the public who show
bravery in helping the police should also be publicised.
However, any information should emphasise that the public
should not take unnecessary risks or put themselves in
danger to tackle criminals.
Breath tests
Never volunteer information that a driver was breathalysed. Never release the test results until it is relevant to
do so.
However, you can release general test figures obtained
as a result of campaigns.
Burglaries
Details of burglaries can be released to the media to help
appeal for witnesses, develop new lines of enquiry or
find stolen property. Where appropriate, crime prevention
advice should also be included.
Personal details should not be issued without the explicit
consent of the victim. If the victim does not want any
publicity then only provide details that will not identify them.
The modus operandi, as with most crimes, should not
usually be offered in detail as publication in the media
may lead to copycat crimes. Cases involving a large

amount of money or valuables, newsworthy items, or
those involving a high-profile or famous figure will attract
media interest.
There must always be a constabulary point of contact on
any appeal.
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Cautions
Names of those cautioned must not be given to the
media. Only confirmation that a man or woman has been
issued with a caution, together with their age and the
general area they live can be given. Details of the offence
that they have committed can also be provided.
CCTV and video/bodycam footage
CCTV and video/bodycam footage is only released
following discussion with Corporate Communications.
Footage can only be released to assist in the prevention
and detection of crime. This includes assisting with
appeals, to manage media activity or to highlight good
police work. The constabularies do not issue footage for
entertainment purposes.
Footage can be used if it: appeals for witnesses or identifies
suspects, highlights road safety or crime prevention advice,
eases a threat of public disorder and assists with community
reassurance, illustrates good police work and demonstrates
police accountability.
A number of aspects must be considered before releasing
CCTV footage:
• Who owns the footage and have they given
		 permission for release?
• Who appears in the footage? Do we need to, or have
		 we, obtained their permission for publication?
• Will the release of the footage, which is subject of
		 disclosure, prejudice any future criminal proceedings,
		 or compromise identity procedures?
• What checks have been made to ensure the footage
		is accurate?

•
		
•
		

Have we ensured that those who are not involved can
not be identified on the footage?
What is the potential impact on communities if the
footage is released?

Similar considerations and questions should be asked
before releasing any video/bodycam footage. Care must
be taken to ensure that people featured in the released
material are aware of its potential use and, where possible,
efforts should be made to seek their permission.
Where constabulary images/footage are released to the
media, for example following operational raids, the Digital
Team should disguise the identities and addresses of
those arrested before releasing.
Consideration should also be given to disguising the
identities of police personnel if operationally significant,
such as those in covert roles.
Sometimes foreign media organisations will request to
use footage which has already been released into the
public domain. Such requests need to be approved by
Corporate Communications.
Charges
When someone is charged there are strict legal restrictions
on the information that can be published to the media.
The name, age, home address (without house number)
of the defendant, the charge(s) in full or summarised, the
court date, time and location and bail arrangements can

be released. Juveniles (those aged 17 and below) cannot
be identified on charge. The date, time and court venue
for their appearance is usually released.
It is not Norfolk Constabulary’s policy to usually release other
information, such as occupation, unless pertinent to the
incident. If there are restrictions imposed by court then the
information provided to the media will be amended accordingly.
If a police officer or member of police staff from either
constabulary has been charged with a criminal offence,
it should be treated in exactly the same way – the same
details should be released unless there are exceptional
circumstances. The address of an officer should be their
local station not their home address.
Once placed on court lists names and addresses of
charged suspects are a matter of public record and the
forces and the media have obligations to ensure that the
suspect is clearly identified, irrelevant of whom they
are. Court rulings and judicial pronouncements have
established that addresses should ordinarily be released.
Charge details must ensure that the individual is identifiable
from the information given to avoid possible legal action
from others with the same name. However, if victims of the
offender live at the same address then it may be justified to
withhold the address.
Any decision taken not to include the address of someone
needs to be discussed with the newsrooms who will ensure
that this is logged.

It is important for the newsroom to make the media
aware of charges that are brought as it changes the legal
position. Details of charges should not be provided to the
media without contacting the newsroom.
The media must be informed of any decision to discontinue
a case where previous information has been given to the
media. Proceedings cease to be active on conviction, when
an arrested person is released without charge, the case
is discontinued or no arrest is made within 12 months of a
warrant being issued.
Care must be taken in cases involving victims of sexual
offences to ensure details released cannot identify the
victim, especially via jigsaw identification (see rape).
There may be legitimate operational reasons, eg safety,
that require details of charges to be withheld until the
court appearance. This decision can only be taken by the
SIO after discussion with the newsroom, and details must
be provided to the media once the court appearance
takes place.
Police officers and police staff that are charged with offences are covered in the section on Discipline.
Charging the media for material
The media are not charged for any material that is
released. This includes still and video images which are
provided for a clear policing purpose.
We do charge for assistance with productions of fictional
material and documentaries. This may include accepting

goods or services and registering them in lieu of payment
or requesting a donation to a charitable cause in adherence
with force policy on sponsorship.
Children in care
Children in care who are linked to criminal investigations
must not be identified for legal reasons. However, children
may be identified in media appeals if they are missing and
are at risk or exposed to danger, and a police search is
underway.
The relevant social services department should be
consulted before the release is issued as they are the
legal guardian of the child. Once the child is found the
media should be informed as soon as possible.
If the child is part of a family court case then the judge in
that case will need to consulted too prior to any media
release as they may have placed a court order on the
case.
When serious case reviews are published, the
constabularies should liaise with partner agencies to
ensure appropriate statements are coordinated.
Civil litigation
Some civil litigation cases may attract media interest.
These can include those which may impact on force policy.
For more information about how to handle the media in
such cases contact the newsroom, who will consult with
Legal Services about what should or should not be disclosed to the media.

Collisions (Road Traffic)
Information on collisions can be released to appeal for
witnesses. Casualties involved in collisions should not be
identified, unless the person involved has given permission
for their details to be used.
When dealing with fatal collisions, victims can be named
once positive identification has taken place and next-of-kin
have been informed. The release of such information should
be done in liaison with the family liaison officer and the
coroner.
Officers are advised to check with the relevant force
press office to seek guidance on the standard naming of
victims, which differs between Norfolk and Suffolk.
Victims will be publically identified at the opening of the
inquest, which the media can report.
If the victim’s family wish to pay tribute, information
can be released prior to the opening of an inquest. The
release of a family statement and photograph can help
to manage media interest and minimise any impact that
such interest has on the family.
Opinions or blame about the cause of collisions should
never be given in media appeals. Use phrases like ‘two
cars collided’ or ‘a car and bus collided with a’. Be aware
that the media may approach officers at the scene.
Always refer them to the newsrooms for more information.
Media can legally take images at the scene of a collision
as long as they are outside a police cordon.

Community and public confidence
The media and the use of social media platforms play a
vital role in improving community and public confidence
and providing reassurance to the public. Corporate
Communications can provide information on how to best
use these to improve public and community confidence.
Company investigations
We will not confirm that any named individual or company
is under investigation. Confirmation about details of
investigations into commercial enterprises must be
carefully considered on an individual basis. News officers
must check whether they need to involve the Eastern
Region Special Operations Unit (ERSOU) and discuss
media handling with them. Remember there may be
occasions when ERSOU do not want to confirm
involvement. There are potential issues of commercial
sensitivity, malicious allegations and the possibility of
alerting suspects. Early contact with the newsrooms
is advised if such investigations are underway. Do not
provide any details of the individuals within the company
unless they have been charged.
Complaints against police and police misconduct
Only confirmation that a complaint has been received and
is being investigated or that a misconduct matter is being
investigated should be provided to the media by the
newsroom to such requests for information.
All such inquiries from staff should be referred to the
newsrooms who will seek further guidance from the
Professional Standards department. No further details
should be provided without reference to Professional
Standards.

Corporate Communications
As set out in the joint force Media Liaison policy, Corporate
Communications is the main conduit for information from
each force to the media. It comprises:
Newsrooms
The newsrooms deal with specific incidents, court cases,
reputational issues and general media inquiries. The
newsrooms take the lead when there is a major incident.
The newsrooms are open Mon – Fri from 8am –5pm.
Out of hours please contact the on-call Communications
Officer via the CCR.
Norfolk Ext 3666 Suffolk Ext 2722/3
Digital Communications Team
The Digital Communications Team manages the Norfolk
Constabulary / Suffolk Constabulary websites, intranets
and the forces’ presence on social media platforms such
as Facebook, Twitter and Instagram.
Norfolk Ext 5553/5574 Suffolk Ext 2729
Internal Communications
The Internal Communications officers ensure the right
messages are being communicated within the
constabularies. This is delivered in a variety of ways,
including InForce and Constables County (the digital
newspaper), 60 Second Briefings, Force Announcements,
Force News and the Intranet.
Norfolk Ext 5561
Suffolk Ext 2724

Corporate Communications Business Unit
All other requests, events support, sponsorship and office
management.
Norfolk Ext 5556
Police Connect Team
The team deals with all issues, messaging and public
queries in relation to the community messaging service
Police Connect.
Suffolk Ext 3997
Cordons
The media and public have every right to take photos/
film at a police cordon and we cannot ask anyone to stop
filming or to confiscate any equipment from them.
However, the constabularies can extend the cordon if it is
necessary to do so.
It is sometimes possible to work with media to agree a
mutually acceptable filming vantage point.
Counterfeit currency
The only information that should be released is advice on
how a genuine note varies from a forgery eg watermarks.
Don’t talk to the media about how to produce counterfeits,
serial numbers or amounts of counterfeit money thought to
be in circulation.

Counter Terrorism Unit
Bedfordshire Constabulary is the host force for the Eastern
Region Counter Terrorism Unit. All general queries about
terrorism are dealt with by their Senior Press Officer in
close liaison with the Eastern Region CTU internal
communications coordinator.
Bedfordshire Press Office will provide media lead for
Eastern Region CTU investigations which are wholly or
primarily based in Bedfordshire. The media lead for CTU
investigations primarily in other Eastern Region forces
will be provided by the relevant force.
Reassurance messages are also important, given the
concern terrorism issues cause. Where possible,
reassurance that “there is no specific threat to Norfolk/
Suffolk” should be given to manage general concerns or
following national activity.
The forces should always seek to maximise opportunities
to promote the Anti-Terrorist Hotline.
Court cases
Securing a conviction is normally a positive story for the
constabularies and the CPS and should be publicised
where possible. Court reporting carries absolute privilege
under the Defamation Act if reports are fair, accurate and
published contemporaneously.
In order to assist the media with this, officers should inform
the newsrooms about cases at the earliest possible
opportunity to allow the newsrooms to draw up a media

strategy/release for the conclusion of proceedings. This will
allow communications officers to inform the media, so that
they can attend court. The result of those proceedings must
be given to the SPOC in the newsrooms on the day of
conviction as they have to be issued contemporaneously.
In considering what information should be released at
the end of a court case the newsrooms must balance
the needs of the victim, the force and the criminal justice
system, as well as media requirements.
The Crown Prosecution Service has agreed that
prosecution evidence, which has been relied on by the
Crown in court, should normally be released to the
media. This material could include: maps and photographs,
documents produced in court, videos of crime scenes
recorded by police, videos of property seized, sections of
transcripts of interviews/ statements as read out in court,
videos or photographs showing reconstructions of the
crime, CCTV footage of the defendant.
Footage that may be released includes: CCTV footage or
photographs showing the defendant and victim, video and
audio tapes of police interviews with defendants, victims
and witnesses, and victim and witness statements. These
can only be issued with the consent of the victim or the
victim’s family.
Officers must approve press releases issued at the
conclusion of proceedings and must ensure the accuracy
of the information contained within the release. The
information released should be based on the evidence

accepted at court and pre-prepared media statements may
need to be revised to reflect this.
Officers should never criticise other parts of the criminal
justice system and should never issue statements or give
interviews where the sentence is criticised.
If a court case is particularly complex, lengthy or could
have a negative impact on the reputation of the force
then consideration should be given to holding a pre-trial
or pre-sentence media briefing. This will be arranged and
managed by the newsrooms, following discussions with
the CPS. These briefings ensure that accurate reporting
takes place throughout the trial and that any issues can
be discussed.
Covert operations and tactics
Details of covert operations, tactics or officers involved in
covert operations must not be released to the media.
The newsrooms can provide assistance on what may
constitute a covert tactic and will liaise with the Intelligence
Directorate.
Crime prevention
It is important to take the opportunity to publicise crime
prevention initiatives and advice. Contact the newsrooms
for assistance in promoting campaigns, schemes, initiatives
and involving partners in publicity.
Crimestoppers
The charity can be called anonymously by the public to
provide information to police. The Crimestoppers number

0800 555111 will be used in many of the press appeals.
It should never be revealed that information from
Crimestoppers has helped to make an arrest or provided
fresh leads.
Criminal Cases Review Commission
Any queries in relation to cases referred to, or being
considered by, the Criminal Cases Review Commission
should be dealt with by the newsrooms. It is not appropriate
to comment on such cases while they are being considered
and any statements that may be issued should be following
liaison with the Commission.
Criminal records
A person’s criminal convictions should not be discussed
with, or released to, the media. Exceptions to this may
include escaped prisoners or high-risk sex offenders
where disclosure is undertaken on public safety grounds.
Disclosure would only take place with the agreement of
the senior investigating officer and/or from the
Multi-Agency Public Protection Panel (MAPPP) where the
decision would be taken with a full audit trail.
The Rehabilitation of Offenders Act 1974 says sentences
of more than two and a half years in prison, youth custody
or detention in young offenders are never spent. Be aware
of this when the media ask questions about historic court
cases.
Critical incidents and potential critical incidents
Incidents or issues considered critical incidents, both in
relation to operations and the force’s reputation should

be referred to Corporate Communications at the earliest
possible opportunity.
A media strategy can be developed to address
communication issues associated with the incident. This
should be linked to any community impact assessments,
which also consider the impact of the media in specific
circumstances. The strategy must also complement other
strategies that are developed including any Gold strategy
or investigation strategy.
A Corporate Communications representative should be
invited to all Gold meetings.
National incidents may also impact on the confidence of
local people (ie London terror attacks) and these should
be considered as potential critical incidents.
Crown Prosecution Service
For cases likely to attract significant media attention, the
newsrooms and the CPS Press Office should coordinate
messages.
In the more high-profile cases the CPS may seek to
issue statements upon charges and at the conclusion of
particular trials. The newsrooms will liaise with the CPS
Press Office regarding these matters.
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Data Protection
The General Data Protection Regulations and the Data
Protection Act 1998 and 2018 placed restrictions around
the release of personal details from both manual and
electronic records. A police force is only permitted to
release personal details to the media for a clear and
demonstrable policing purpose.
The Acts include a number of exemptions including relating
to the prevention and detection of crime, the apprehension
or prosecution of offenders, protecting life and property and
maintaining law and order.
Considerations of whether details should be released
to the media are on a case-by-case basis and decisionmaking must be clearly documented by the newsrooms.
Public interest may outweigh the rights of the individual
to confidentiality in determining the release of information
if there is a clear policing purpose. However, wherever
possible the explicit consent of the individual concerned
should be obtained before information is given out.
The Information Commissioner does not consider
maintaining a good relationship with the media to be a
good enough reason.
Officers are encouraged in appropriate circumstances to
ask for permission when dealing with victims of crime,
road traffic collisions and other incidents where there is
expected to be media interest. A suitable question would
be: “Norfolk/Suffolk Constabulary has found it helpful in
cases like this to give people’s personal details to the
media. Are you in agreement for your details to be given?”

Details of the answer must be logged on the Athena
system. Sensitivity is required in deciding when, or if,
to ask the question.
Death in police custody
The SIO/Professional Standards department must give
details of a death in police custody immediately to the
newsrooms so a media strategy and statement can be
developed. A short statement would generally include
confirmation of the death, details of the person’s identity
(provided formal identification has taken place) and that
the matter has been referred to the Independent Office
for Police Conduct in line with procedure.
Descriptions of offenders
Descriptions of offenders can be used in appeals, if
available or appropriate. Information such as ethnicity,
height, hair colour etc should be included. Descriptions
should be couched in appropriate language, avoiding
terms that could cause offence. Police identification
codes such as “IC1” should never be used.
If a person’s colour is referred to in a description, it will be
either black or white. The term ‘of mixed race’ can also
be used where appropriate.
Information about victims’ ethnicity, religion, sexual
orientation etc should only be included if relevant to the
investigation.
Discipline
The newsrooms handle all media enquiries about
disciplinary matters. A short statement agreed with the

Professional Standards department should be provided
to the media. This should confirm that the disciplinary
investigation is taking place. No further details should be
given.
Where an officer or member of police staff has been
disciplined this will be confirmed without any other
personal details about the individual being provided.
Where a police officer or member of police staff has been
charged with a criminal offence, it should be treated in
the same way as any other offence (see Charges).
Disclosure
Material, reports and news releases may be disclosable
in any court case. Records must be maintained for any
possible court case, and newsroom notebooks must be
retained.
All press releases and information linked to a specific
incident are recorded on a central computer system –
Spotlight. Information from Spotlight can be printed off
and used for disclosure.
Diversity
When requesting assistance from, or passing information
to, minority communities, such as BME or LGBT,
consideration should be given by the communications officer
as to what terminology should be used in order to achieve a
satisfactory result. If in any doubt about the language to use
to best communicate with these communities, advice should
be sought from the Diversity team.

Documentaries
The constabularies receive many requests to participate
in documentaries, which can be very time consuming for
staff. Any requests for assistance must be made to
Corporate Communications via email by the organisation
concerned. A Corporate Communications procedure for
assessing the benefits and risks of requests is in place.
Generally, the Corporate Communications Managers will
make a decision about participation in agreement with
an officer of Chief Officer rank and/or any senior officers
likely to be involved in the proposal.
Where agreement to participate is given, appropriate
documentation including an indemnity agreement and
an access agreement should be completed and signed
by the company following discussions with Corporate
Communications. If necessary, the crew may need to be
subject to vetting.
Domestic Abuse
Such incidents are not generally issued proactively to the
media unless there is serious injury or loss of life or causes
visible disruption to the local community. However, there
may be occasions where in order to raise awareness of
the positive work in this area or to encourage others to feel
confident to come forward, information is provided to the
media. It is important that this will focus on the victim and
ensure they are aware of any media activity.
Drink Driving
Some details of drink driving offences are given to the
media by the newsrooms following charge or conviction.

However, details of drink driving arrests during the
Christmas and summer campaigns should be given to the
newsrooms with updates on court dates to give directly to
media.
Drugs
Securing media coverage about significant seizures or
successful drugs operations can reassure people and
highlight police successes. Promotion of such operations
can be done with the assistance of Corporate
Communications.
Do not speculate on what kind of drugs might have been
found until they have been forensically examined. If
asked by the media at a scene, you should say ‘a
substance believed to be cocaine etc which has been
sent away for analysis’. An exception would be the
discovery of a cannabis farm.
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Engagement Officers
The Engagement Officer role was introduced as part of
Norfolk and Suffolk’s new policing model to provide a
greater visible presence and engagement within local
communities. This is done by supporting existing
community relationships and growing new local activities
through the use of social media and traditional engagement
including face-to-face meetings, Police Connect, Facebook
and Twitter.
Every district has an Engagement Officer, who must
undertake training from the newsrooms, focusing on
social media, media law and Police Connect, before
being able to post on the aforementioned platforms.
All appeals involving crimes, missing and wanted people,
must be issued by the newsrooms first before being shared
by Engagement Officers on the district accounts. Likewise,
any contact with members of the public to assist with an
investigation should be carried out by individuals in the
newsrooms.
If Engagement Officers are unsure of what content to
include, advice must be sought from the newsrooms
before being posted online.
Employment Tribunals
Employment tribunals are generally heard in public and
before the media. The newsrooms should be involved in
developing an early media strategy. Norfolk/Suffolk
Constabulary may be in a position to say the claim is
being vigorously defended. Comments to the media will
only be used at the end of the tribunal process.

Escaped prisoners
No information on incidents, such as hostage taking or
serious disorder, which may occur in prisons or young
offender institutions, will be released to the media without
the approval of the Ministry of Justice.
However, information about escaped prisoners/absconders
should be released as soon as possible, in liaison with the
Ministry of Justice or the prison concerned.
Releases should contain the following information:
•
•
•
•

Name, age and detailed description of the prisoner
Photograph of prisoner
Details of sentence and offence
Any connection with a town/area

They should also contain the following line:
• ‘If anyone sees xxxx, they should phone the police 		
		 with the details. They should not take any further
		 action.’
Similar information can be released when prisoners fail to
return after temporary home leave, or breach the conditions
of their parole licence by absconding.
Any decision to release a photograph of an escaped
prisoner must consider the impact on the victim and must
be clearly documented and issued by the newsrooms.
Where someone has escaped from police custody the
same considerations must be borne in mind.

Extortion
Instances of alleged extortion or kidnap should be
immediately referred to the newsrooms to ensure the
media is considered as part of the investigation. The
identity of victims of extortion (including companies)
should not be given to the media, except in exceptional
circumstances and with the agreement of the SIO and
Corporate Communications Managers.
Extortion is not covered by the national Chief Officer
kidnap agreement. However, it may be possible for
Corporate Communications, in some circumstances, to
negotiate with the media with regard to publicity about
such incidents using similar principles.
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False reporting
In cases where there has been a false report of any
crime, including a sexual assault or rape, and the case
has been previously publicised, the newsrooms should
publicise this, taking care not to dissuade genuine victims
from coming forward. This will help to reassure the local
community.
Female Genital Mutilation
Female Genital Mutilation (FGM) is any procedure that’s
designed to alter or injure a girl’s (or woman’s) genital
organs for non-medical reasons. Any queries on this
issue should be referred to Corporate Communications in
partnership with the Safeguarding/Public Protection Unit
Duty DCI/DI.
Fictional television programmes
Any requests for participation or assistance with fictional
programmes should be referred to the Corporate
Communications Manager. If a decision is made to assist
a Communications Officer will be appointed to liaise with
the company and the relevant section of the force.
Corporate Communications will give consideration to
whether a charge will be made to cover any costs to the
force.
Firearms
The media take great interest in armed crime initiatives
and firearms incidents, which are of concern to the public.
The newsrooms and SIO, when dealing with any armed
crime incidents, should consider public reassurance.

Armed crime incidents should be handled in the same
way as other incidents. However, be cautious about
the use of language and avoid terms such as ‘targeted
attack’.
Identity of firearms officers should never be given to the
media without the officer’s consent, which must be
recorded. If the media have the details of an officer’s
name they should be requested not to use it if the officer
makes a request for anonymity.
Fires
Both counties’ Fire and Rescue Service press offices
work closely with both the constabulary’s newsrooms.
Fire officers regularly talk to the media who make routine
calls for information. If the police are contacted about a
fire we should not use the word ‘arson’ or ‘suspicious’
unless it has been confirmed by a senior fire officer. The
Fire Service should comment on the cause of the fire, not
the police.
Fixed Penalty Notices
Details of people issued with fixed penalty notices are
not routinely made available to the media. This may be
changed if the individual consents to publicity or if the
fixed penalty notice is contested in magistrates’ court
where the name of the individual will appear publicly.
Football
As with any large policing operation the newsrooms will
put together a comprehensive media strategy to address

any issues that may arise from a planned football match
– especially a local derby - and will issue statements to the
media ahead of the game deterring trouble-makers and
reassuring genuine football fans who will be attending the
game.
Football Banning Orders
Details of those issued with a Football Banning Order will
be made public by the newsrooms if relevant to a particular
incident.
Force Duty Inspector
The force Duty Inspectors/Supervisors deal with general
media inquiries when the newsrooms are closed. They
are able to contact the on call Communications Officer for
advice out-of-hours.
Forced Marriages
There is a clear distinction between a forced and an
arranged marriage. Newsroom staff should be cautious
about applying labels to certain cases. Personal details
should not be given out and any queries on this issue
should be referred to Corporate Communications.
Fraud
Publicity about fraud investigations can alert the public and
encourage victims to come forward. Information on specific
cases should only be released with the agreement of the
SIO in discussion with the newsrooms.

Freedom of Information (FoI)
Our media policy aims to be open and provide access to
information. A large amount of information is available to
the public on the force websites.
If a journalist requests information not on the websites
but which is readily available and routinely issued, this
should be issued by the newsrooms. In cases where
that information is either less readily available, or if it is
unclear if it should be released, the journalist should be
advised to contact FoI.
Any FoI request must be replied to within 28 working days.
Authorities have a duty to provide advice and assistance to
applicants.
The newsrooms view all FoIs and grade them according
to likely reputation impact.
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Grievances
Grievances are considered to be purely internal police
matters and no information should be given to the media.
We will not confirm whether a matter is being dealt with as
a grievance. For further guidance contact the newsrooms.
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Handling media attention
The newsrooms can offer advice on handling media
attention to victims, survivors or witnesses involved in
a major incident or high profile investigation as well as
guidance on what to do if people feel harassed by the
media. Contact the newsrooms for guidance.
Hate Crime
Media considerations are important for all hate incidents
and particularly when it has the potential to become a
critical incident. A communications officer should advise
officers about dealing with the media for hate incidents
at an early stage. This will allow a media strategy to be
formulated with a range of media handling options.
The newsrooms, should, if necessary, consult with the
Diversity team for advice.
“Honour” killings
Care should be taken with so-called “honour killings”.
This is a media label, not one used by police.
Hospitals
Information about the hospital that a victim has been sent
to can be issued by the newsrooms unless there is a risk
to the individual or others. Condition checks on victims
of crime or road traffic collisions should be given to the
media through the newsrooms.
Human Rights
The Human Rights Act 2000 directly affects the release of
information by police to the media. Article 3 which provides
protection against inhuman and degrading treatment,

Article 6 which establishes the right to a fair trial, Article 8
which concerns the right to respect for private and family
life and Article 10 concerning the right to freedom of
expression are all relevant.
Under the Act, each officer and staff must act in a way
that is consistent with the European Convention for
Human Rights at all times. For more information on the
impact of the ECHR on media handling, contact the
newsrooms.
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Identity parades
No information about identity parades is given to the
media.
Inaccuracies
Any mistakes in the media can cause distress or may
potentially damage an investigation. Corporate
Communications will immediately address inaccuracies in
reporting.
If further action is required Corporate Communications
will contact the relevant editor or if the matter is to be
taken further refer to the Independent Press Standards
Organisation in the case of newspapers or Ofcom in the
case of broadcasters.
Care must always be taken that information released
by the force should be accurate. Always ensure, for
example, that officers should be given their correct titles,
names and addresses should be spelt correctly, etc.
Indecent assault
No details should be released that could identify a victim
and always take account of the victim’s wishes. Anonymity
remains for the lifetime of the victim of sexual offences
even if the allegation is withdrawn. The media must be
aware of the possibility of jigsaw identification, which is
where details are given that when put together could
identify the individual.
The Independent Press Standards Organisation advises
that in cases of familial abuse, the name of the offender
and not the relationship should be mentioned.

Indemnities
The forces have indemnity agreements, which are used
to protect the forces against claims for personal injury,
trespass or damage from journalists and film crews taken
on police operations. Those taking part must sign and
copy the agreement held by Corporate Communications,
which will then be retained by the contact officer in
Corporate Communications.
It is the media’s responsibility, not the forces’, to ensure
that filming and photography in both public and private
places complies with legal requirements.
Independent Office for Police Conduct
Media inquiries on Independent Office for Police Conduct
(IOPC) investigations which are either managed or
independent will be handled by the IOPC Press Office.
The newsrooms will liaise with the IOPC Press Office
on cases supervised or local resolution investigations,
however the overall media strategy remains with the forces
themselves. Initial details of an incident can be released in
all cases.
Industrial accidents
The police may be called initially to such incidents but
they are then usually referred to the Health and Safety
Executive or the local district council Health and Safety
department. Only brief details of the incident should be
provided by the newsrooms if required including
confirmation of police attendance. The police will only be
involved further if a crime is suspected.

Informants
Never release details of police sources or CHIS (Covert
Handling Intelligence Sources) both living and dead, or
enter into discussion with the media about them. When
an issue involving a CHIS is in the public domain, the
newsrooms will manage the situation in consultation with
the Head of SAOC and FIB.
Inquests
As soon as a Coroner opens an inquest it becomes
active and the person will be named. A person can be
named by the newsrooms before an inquest is open
as there are no data protection issues but only on the
request of the family involved. However, it is important to
make relatives aware that the name will be made
public. All queries about the details of inquests should be
referred to the Coroner’s Office.
Interviews
Interviews with the media should only be undertaken with the
knowledge or involvement of Corporate Communications.
You should only speak to the media when you are the
most appropriate person to do so and have the relevant
information.
If you take part in an interview without the ability to let
Corporate Communications know in advance, contact
them as soon as possible afterwards. Ensure you keep
a record of what was said, as if related to a criminal
investigation this may be disclosable at a later date.

In the case of pre-planned media interviews, the relevant
member of Corporate Communications will liaise with the
officer to be interviewed and the media outlet.
Information on interview techniques, media handling
advice and media training can be provided by Corporate
Communications upon request.
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Jargon
Police jargon must be avoided in written material for use
with local communities and at all times in media handling.
Jargon or ‘police speak’ will also be corrected by the staff
within Corporate Communications.
Juveniles
Juveniles must not be named. If a juvenile is charged,
only details of the age, gender and broad area where
they live should be provided by the newsrooms.
On conviction, the court can make a decision to lift the
restrictions and name the juvenile. In general, photographs
and details of juveniles convicted of offences are not issued
to the media unless it is in relation to serious offences.
Each case must be considered on an individual basis
and a formal note logged of the decision and how it was
reached by the news officer involved.
An exception to this is CBOs where juveniles generally
can be named. (see CBOs)
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Legal proceedings
Norfolk and Suffolk Constabularies do not provide
comment when legal proceedings are active.
At the conclusion of a court case the facts of the case
and how it was brought to court will be provided to the
media to assist with accurate media reporting and to
publicise the forces’ good work.
Satisfaction can be expressed around the outcome of a
successful court case, provided that this is appropriate
and is done in a measured way with sensitivity. However,
officers should never criticise the legal process, length of
sentence or the work of a partner agency involved in an
investigation or case. Officers should discuss what they
are going to say with the newsrooms and ensure they
are prepared. Be aware that the media may take quotes
as ‘soundbites’ which are out of context and may cause
problems.
This will be considered when developing statements with
the newsrooms.
Legislation
We do not comment on the national development of
legislation. Any comments about proposed or current
legislation can be made by NPCC, the Police Federation,
Unison or the Superintendents’ Association.
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Major incidents
When a major incident is declared Corporate
Communications should be immediately alerted and
invited to attend any meetings/briefings that are held.
The newsrooms will facilitate the flow of essential and
potentially life-saving accurate information, publishing
through the correct channels in a timely fashion.
Information will be published in liaison with Gold/Silver
commanders and in the event of a multi-agency major
incident being declared, newsrooms will work together
with the relevant partners as set out in the Local
Resilience Forum emergency plans.
Media at incidents
The media and photographers have a legitimate presence
at incidents provided they are not causing an obstruction
or interfering with the scene. Police officers should not
prevent the media from reporting at a scene unless they
are breaking the law. Journalists also have the right to
photograph and report events that occur on public property.
Journalists are asked to take care to ensure they do not
park vehicles in a way that would cause a traffic obstruction
at scenes.
If an issue arises from the media filming at a scene, the
newsrooms should be contacted immediately as this can
often be resolved with negotiation.
If you are staffing a cordon or dealing with an incident
and are approached by the media, you should refer them

to the newsrooms. If you are concerned about media
activity at a scene, contact the newsrooms.
You have no right to ask someone to stop filming/
photographing or reporting from outside a police cordon.
Media briefings
Media briefings may be organised to give journalists
more detailed information about an investigation or case.
These are organised by Corporate Communications and
they manage who attends, what information is given and
how to handle the briefing.
Media/social networking coverage
Corporate Communications monitors TV, radio and
newspapers (local, regional and national) as well as
specialist media. The team also monitor social media.
Cuttings and broadcasts of direct significance to cases are
retained by the allocated news officer for legal proceedings
and investigations. Please ask as soon as possible if you
want a cutting or broadcast to be copied and made
available.
Media facilities
Media facilities are organised by Corporate
Communications. The media will be invited to interview
an officer, victim, family member, etc at any given location
following an appeal, a court case or to highlight a policing
operation or to publicise a campaign or initiative.
These facilities can either be on a one-to-one basis –
where the interviewee will speak to all media present – or

they can be held on a pooled basis. If a pooled facility
is arranged this usually means that three media outlets
will attend – one from broadcast, one from television and
one from print who will then share the interview with their
counterparts. This is sometimes the preferred option by
family members and victims as it can be less intimidating.
Media presence on police operations
Journalists should only be taken out on operations or
operational activity with the agreement of the newsrooms
and SIO. A risk assessment must also be completed by a
senior officer assessing the health and safety implications
of taking a journalist, news officer and photographer on
operational duties.
An indemnity form must also be signed in all cases. The
news officer will log the reasons why the attendance of
the media is justified. The media will be reminded that the
material obtained may be required for disclosure.
Mental Health
If someone with mental health issues is convicted, each
individual case will be assessed to see if their photo will
be issued to the media – in other cases it may only be
their name, age and address released.
If someone with mental health issues is a victim of crime then
it is important that they or their address is not identifiable
from any information given to the media or the public.
Missing people/children
Media assistance can be helpful in tracing missing
people. The newsrooms can issue photographs together

with information about the person to the media. Officers
should discuss the release of information to the media
with relatives of the missing person.
Such appeals are particularly important where there is
concern for the individual’s safety. You must ensure the
newsrooms or Duty Inspector are alerted when the person
is found so the media appeal can be updated.
Cases where children are missing should be publicised
as soon as possible. The newsrooms will put together an
appeal for information to be distributed to all media along
with a photograph. The newsrooms can also arrange a
facility where an officer and family members can be
interviewed by the media.
Murder
The newsrooms must be notified immediately by the SIO
or appointed officer whenever a death is being treated as
suspicious. The media have a vital role to play and can
encourage potential witnesses to come forward. We have
a duty to the public to inform them of such incidents and
to provide reassurance to the local community who may
have been affected.
A news officer will be appointed to liaise with the investigating
team on every murder investigation and should be part of the
management team. A media strategy will be developed
by the news officer to support the investigation.
The name of the victim will only be released after all
possible steps have been taken to inform the next of kin
or immediate family and identification has taken place.

All information is only released to the media with the
agreement of the SIO through the newsrooms and Family
Liaison Officer. Details are covered in the NPCC
document Media Guidance for Senior Investigators in
Major Investigations’ available on the Intranet.
The designated news officer will work with the FLO to
see if the family will be willing to release a tribute to their
loved one, or if they will be willing to assist in appeals. A
leaflet has been produced for victims’ families, which lays
out what they can expect from the media and what their
options are.
In high profile cases, the media are likely to approach
families very quickly and the FLO should raise the issue
of the media with families at the earliest possible
opportunity. Once the media have discovered someone’s
name they may also try to gain access to any photos or
information from social media profiles.
News officers can develop communications activity to
assist in community reassurance or other related district
issues associated with a murder.
On charge, a media note will say a person is charged
with murder, not “charged following the murder of”, which
could be prejudicial.
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Next of kin
It is important that the victim’s next of kin through the
FLO are made aware of what information about a crime
is being released to the media before it is broadcast or
published. Where the media become aware of a dead
person’s identity from other sources, the newsrooms will
attempt to negotiate with the journalist for a short delay in
the publication or broadcast of their name in order to
ensure family are informed by the police (see also Murder).
No Comment
Neither Norfolk or Suffolk Constabularies say ‘no comment’
to any query. In situations where it is not appropriate to
confirm details of an incident or investigation the rationale
should always be given. Examples include: “This
investigation is at a very early stage so we cannot release
further details now” or “Due to operational sensitivities we
are not prepared to discuss that at this stage”.
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Online Child Abuse Activist Groups (OCAGs)
The current NPCC position on OCAGs remains as not
supporting the actions of vigilante groups. The growth of
these groups does mean operational advice to forces is
constantly under review.
Lines used by newsrooms include:
•
		
		
		
		
•
		
		
		
		
		
•
		

We understand the desire to protect children but any
member of the public who has information about child
sexual abuse, online or otherwise, should get in
contact with the police so we can investigate and
bring people to justice.
While online activists may have in some instances
contributed to convictions against dangerous
offenders, they are taking risks they don’t understand
and can undermine police investigations. Most
importantly, unlike our officers, they have no way of
safeguarding child victims.
Advice is available from the College of Policing to
help officers deal with this trend.
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Partner agencies
Working constructively with other agencies is vitally
important to good policing and should be promoted
through the media whenever possible.
The newsrooms should, if appropriate, consult with partner
agencies if their agency or one of their employees is
involved in an incident.
The newsrooms regularly work with partner agencies to
publicise joint initiatives.
Photographs
E-fits
The newsrooms issue e-fits or CCTV images to the media.
Consideration should be given before the image is issued
to:
• Who owns the picture?
• Have they given permission for it to be used?
• Is there a clear policing reason for releasing the
		image?
• Will its release be subject to disclosure?
• Could it potentially prejudice any future proceedings?
• Can anyone else be unwittingly identified from the
		image?
Photographs that are not owned by the police may be
subject to restrictions under copyright.
Investigations
The decision to release an image in an investigation rests
with the SIO and should be discussed with the newsrooms.

Photographs of ‘wanted’ people can be released in certain
circumstances (see Wanted)
Releasing a photograph of someone who has been
convicted of a crime can help to increase confidence within
a local community. The policy for the release of defendant’s
images is based upon College of Policing guidance.
Upon conviction/sentencing
Photographs should be issued to the media on a
case-by-case basis rather than by length of sentence.
In line with College of Policing guidance, as long as it can
be proven that the image is being released for a legitimate
policing purpose then we are legally covered to do so.
A legitimate policing purpose includes –
• The prevention and detection of crime
• The apprehension of suspects
• Encouraging witnesses and/or victims to come
		forward
• Discouraging offenders
• Reassuring the public
• Reinforcing confidence in the criminal justice system
• The apprehension of people unlawfully at large
No image will be released if the defendant has already
served his/her sentence.
Only images of those in custody will be released.
No image will be released if the defendant is detained
under the Mental Health Act.

No image will be released of a juvenile unless reporting
restrictions have been lifted or unless subject to an IPNA.
Photographs due for release will be approved by the
officer in the case to ensure that all necessary checks
regarding any outstanding issues against the defendant
have taken place.
No one other than the newsrooms is authorised to release
images of defendants for public use. All photographs
require a legal notice to accompany the image when
released to the media.
The constabularies will only issue photographs to the media
and the public when they are the lead agency. If a case is
being led by another agency then the constabularies will
provide that agency will the image if appropriate. It is the
responsibility of that agency to issue to the media and to
ensure it is used in the correct manner.
The above applies to the release of defendant’s images
to the media, partnership agencies and local authorities.
Police shootings
These are rare but attract significant media and public
interest. In such instances the newsrooms will work with
the incident commander, an officer of Chief Officer rank
and the Professional Standards department to develop
an initial media statement and media strategy. This will
also be in liaison with the IOPC.

Police vehicle collisions
Media inquiries about police vehicle collisions involving
injury or fatality must be referred to the newsrooms.
Such cases are usually referred to the IOPC and liaison
between Press Offices is required. In media statements
never make any assumptions or refer to a ‘police chase/
pursuit’. Any policy issues in relation to the release of
information to the media will be dealt with by a senior or
Chief Officer rank officer in discussion with the Corporate
Communications Manager.
Post incident procedures
Media advice and guidance can be provided to officers
and staff involved in the post incident management
process.
An open media strategy should be adopted for any
incidents subject to these procedures, providing there are
no operational sensitivities.
Any statements should be in consultation with the SIO,
IOPC, and PIM and where practicable Police Federation
and Unison reps.
Post Office
Norfolk/Suffolk Constabulary does not release the
amount of money stolen in armed robberies, unless it
is for a policing purpose. There is a national agreement
that the amount of money stolen in a robbery from a Post
Office will not be passed to the media. There may be a

reward offered by the Post Office for information leading
to conviction. Any press release written should be shared
with the Post Office press office.
Pre-trial and pre-verdict briefings
Any briefings held in connection with court cases will be
organised by Corporate Communications.
Professional Standards Department
The newsrooms work regularly alongside the forces’
Professional Standards department.
Any incident involving the conduct of an officer or staff
must first be discussed with the newsrooms and PSD
before any information is released to the media.
Deliberate breaches of Force Media Policy, particularly any
unauthorised release of information or misinformation, will
be investigated.
If any evidence is discovered then PSD will pursue the
charges of misconduct in a public office and/or conspiracy
to commit misconduct in a public office.
Both of these offences can carry a prison sentence for
officers, staff and anyone else who may be involved.
Public order/Protests
The newsrooms should be informed of any public order
situation, or the potential for a public order issue to
develop. This will allow preparation of relevant media
strategies and statements to manage the situation.

Details of demonstrations/public order incidents can be
released, complete with numbers of arrests and general
nature of charges. However, details of the police operation
should be discussed with the officer in charge before being
released. No comment should be made regarding the
ethnicity or political beliefs of those involved.
Consideration to the release of CCTV footage and stills
should be given to aid the police investigation and help
assist the public understanding of police actions.
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Racist incidents and racially motivated offences
Care should be taken in media statements to ensure
offences are not described as ‘racially motivated’ or ‘racially
aggravated’ where there is no evidence to support this.
A racist incident relies on perception, whereas ‘racially
motivated’ incidents are deemed so on actual evidence.
So to describe it as racist does not necessarily mean
that it is ‘racially motivated’ or that the person would be
charged with a ‘racially aggravated’ offence (see also
Hate Crime).
Rape
Information given to the media about allegations of rape
should never lead to a victim being identified, particularly
through jigsaw identification. Details of people charged
with rape can be given. Anonymity for the complainant
remains in force during their lifetime even if the allegation
is withdrawn or the accused is tried for a lesser offence,
unless the complainant waives their right to anonymity.
Under the Sexual Offences Act, there are several
categories of sexual assault. The correct term must be
used to describe the assault, e.g. if it is a rape it must be
described as such.
News officers must ensure they are using the correct
terminology to describe the incident. The newsrooms will
obtain clarification by discussing the case with the SIO.
The newsrooms will not release details which could identify
a victim, eg parent charged with child abuse. In the case of

familial abuse, the Independent Press Standards
Organisation advises that the name of the offender rather
than the relationship should be referred to so as to avoid
jigsaw identification, which is a practice followed by the
newsrooms.
Released under investigation
Since April 2017 when the Policing & Crime Act 2017
came into force, most people arrested by the police are
then ‘released under investigation’ (RUI).
The changes to bail were brought in to curtail suspects
having to physically return to a police station every four
to eight weeks (see ‘Bail’) whilst an investigation was
ongoing.
Where a public appeal involving arrests has been made,
it is vital that police provide an update to news media
as to whether the person(s) have been released under
investigation.
Unlike police bail, legal proceedings cease to be active
in a criminal case when someone is released under
investigation as per the strict liability rule under the
Contempt of Court Act 1981.
The force does not confirm identity of those that are RUI
– just the age, the area where the suspect lives, what
they were arrested on suspicion of.
When people have been RUI as part of an investigation,
say so. These updates must be issued by the newsrooms

using the line: “released under investigation pending
further enquiries’, before the force’s website and social
media channels are updated.
Robbery
The victim of a robbery should not be identified unless
they give the OIC authorisation to do so. In the case of a
bank or other business the newsrooms will work with their
press office and ensure the details given to the media do
not compromise security or put employees at risk.
Good operations or initiatives to target robbery and
offenders will be publicised by the newsroom.
Royalty and royal visits
We do not comment on royal visits or any operational or
security matters concerning the Royal Family, unless it
specifically relates to a policing matter.
Any such queries should be referred to the newsrooms,
who will liaise with the relevant partner agencies.

S

Scene Guards (Norfolk)
Media training is provided to scene guards, who will
interact with members of the public and media at crime
scenes.
As part of their briefing, scene guards should be provided
with any media statement(s) or witness appeal(s) which
have been released so they can reinforce messages and
information which is already in the public domain.
When dealing with incidents where no media statement
or witness appeal has been issued, scene guards should
liaise with the OIC to establish what details can be
confirmed.
Serious Case Reviews (SCR)
These are led by the Serious Case Review Board in
liaison with the relevant partner agencies. They will issue
statements to the media following the findings of an SCR.
Norfolk/Suffolk Constabulary will provide its own specific
statement and conduct interviews where necessary which
will be shared with the relevant partner agencies. This
is to ensure that any criticism of police actions can be
responded to and explained.
Sex offenders
Information about registered sex offenders will not usually
be proactively released, unless there is an identified risk
to the community.
Home Office guidelines and current working practice
have shown it is more effective to manage those on the

high risk and sex offenders’ registers, as widespread
publicity only leads to offenders going underground by
moving, changing their names and refusing to inform
authorities of their whereabouts – which can put the
public at greater risk.
Where enquiries from a reporter are received by the
newsrooms claiming to know details of alleged sex
offenders, the reporter should be referred to the NPCC
media protocol with local editors, which is in place. This
protocol requires balanced reporting and offers the media
support to achieve this from the police and probation
service. The newsrooms should then inform the ACC
portfolio holder immediately.
Any final decision on disclosure to the media would be
made by ACC portfolio holder. The decision making process
must be documented by the SIO/newsroom, together with
details of all information that is released.
In national operations to target sex offenders particularly
on the internet, the media handling remains with the lead
agency.
Social media
Social media allows us to directly engage with our local
communities. Information can be provided in ‘real-time’
and can stop speculation and rumours spreading.
Local district Twitter/Facebook accounts are an extremely
effective way of creating a two-way communication and
building up relationships with local officers.

This relationship encourages people to interact with
police and to pass on valuable information. It also helps
reassure local communities that officers are out there
working hard to protect them and their community.
Social media also allows us to more effectively manage
major and critical incidents. Monitoring social media
platforms allows us to build intelligence and identify any
potential issues that can arise. We can instantly dispel
rumours or correct any information leading to increased
confidence in the constabularies.
Both constabularies have a presence on a number of
social media platforms.
Trained staff, within the Corporate Communications team,
monitor all social media platforms and accounts provided
by Norfolk/Suffolk Constabulary. Specific training on how
to use these sites – in particular Twitter – is also
provided by the department.
Each district has its own Twitter account and those officers
who have received the relevant training are authorised to
tweet.
Other officers – such as the Chief Constable - may have
their own professional Twitter accounts which are also
monitored by Corporate Communications.
Any comment from an officer which is deemed
inappropriate or incorrect is highlighted and rectified by
staff within the department.

Those using networking sites MUST adhere to the Force
Digital and Social Media Policy.
Many officers and Norfolk/Suffolk Constabulary staff have
their own personal profiles on networking sites – such
as Twitter and Facebook. All those who use these sites
should ensure that they have the appropriate level of
security settings on their pages and should refrain from
posting any negative or inappropriate comments/photos
regarding their work, their role or Norfolk/Suffolk
Constabulary.
Journalists quite often ‘follow’ or make ‘friends’ with police
officers and staff on social networking sites. Those that
do use such sites need to be aware of this and not open
themselves up to any potential criticism or post anything
which may have a negative impact on the reputation of
the forces – leading to loss of confidence.
Statistics
The Corporate Communications department works with
JPAD to develop clear and easily understood information
to the media.
Official comment will often be provided on annual and
quarterly crime statistics.
If partner agencies are preparing to release crime related
statistics the newsrooms should be informed by officers
who are aware of the activity before the agency issues
it to the media. Care should be taken in presenting any
statistics to the media.

Statements
When either constabulary issues a statement to the media,
it should usually be attributed to a named individual, rather
than a “constabulary spokesperson” as directed by the
Chief Constable.
If you are the appropriate person to speak about the
incident, event, initiative etc, ensure you are prepared to
be quoted in any media statements. Never offer to
provide a quote to the media if you are not the appropriate
person to give information.
Sudden death (non-suspicious)
Details of non-suspicious sudden deaths are only proactively
issued to the media by the newsrooms if there is an
operational policing reason, or significant public interest in the
case – in most cases a generic statement will suffice.
In certain cases that may attract national media attention
we have a duty of care to provide support and advice to
the family via FLO.
Where possible the newsrooms liaise with the family or family liaison officers to ensure they are aware of the release
of information to the media. Details of the method used in
suicide cases should not be given to the media in any detail.
Summonses
Confirmation of a summons should only be given to the
media by the newsrooms after it has been served, as at
that point proceedings are active.
The age and address, but not name, of the person summonsed should be provided.
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Training
Media inputs are provided by specially trained staff from
the newsrooms into courses such as the ICIDP, Roads
Policing and FLO training.
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Undercover journalists
Be wary when dealing with journalists who claim to
have uncovered/have evidence of criminality following
an undercover investigation. While there are potential
reputational issues if the forces do not engage with the
reporter, there is also the potential for integrity issues for
the forces by agreeing to act on information supplied.
If an approach is made by an undercover reporter please
refer them to the newsrooms. The newsrooms will request
a written summary of the position of the investigation
and an outline of objectives. Once this is received it will
be flagged up to the FIB Duty Officer for assessment. A
full briefing note should also be provided to the FIB Duty
Officer as an aid.
Unsolved Cases
The newsrooms will work with the Joint Major Incident
Team (JMIT), appealing for information on unsolved
cases or publicising the result of court cases.
With old cases which are not being handled by the JMIT,
consideration should be given to the potential distress
this may cause to relatives or the victim. In considering
the release of details every reasonable attempt should be
made to contact close relatives of the victim or the victim
themselves to seek permission to assist the media.
Information can be released if it is a re-appeal for information.
In other cases there should be a clear policing purpose
behind the decision to release the information.

Relatives should be kept informed through the FLO or
SIO of the developments of the broadcast or publication.
Any material that could be distressing to relatives should
be avoided.
Any requests from journalists for information about
historic investigations and old cases should be referred to
the newsrooms who will consider, in conjunction with the
Joint Major Investigation Team, the appropriate level of
involvement.

V

Victims of crime
The newsrooms can assist Family Liaison Officers (FLOs)
when working with families to try and manage the media.
This could include providing advice on working with the
media, or requesting journalists don’t contact the victim’s
family. The newsrooms can also assist in organising
pooled interviews with the victim or family members to
minimise the media impact on them.
Where there is sustained media intrusion, the newsrooms
can help families with options, including liaising with the
Independent Press Standards Organisation.
Victims that have died can be named through the
newsrooms. They will provide the media with details once
officers have provided information that formal identification
has taken place and the next of kin are aware. If the family
request officers withhold this information, the situation
should be explained to them particularly as the information
will become public when the inquest is opened. Many
victims, however, want to tell their story to the media and
this can be facilitated through the newsrooms.

W

Wanted
In some circumstances, wanted people can be named
and their photographs circulated to the media and
published on the forces’ websites and social media
channels.
Wanted appeals must be legitimate, proportionate and
necessary.
Officers requesting such appeals should complete the
‘media request form’ which can be found on the Corporate
Communications pages on the Intranet.
Website
Both constabularies’ websites are a valuable source of
information, as they feature appeals and publicity about
operations and initiatives. The web addresses –
www.norfolk.police.uk and www.suffolk.police.uk – should
be promoted by officers and staff wherever possible. The
same legal issues apply for websites as for any release
of information to the media and the newsrooms are
aware of the need to avoid contempt issues.
Witnesses
Never tell the media the names and addresses or other
details of witnesses.

